Driving Sustainability in Business

I Sustainability Management Policy and Goals

SCGP and its subsidiaries, both in Thailand and abroad,
have a policy that governs the operations of their
businesses in accordance with sustainability guidelines:
considering risks and opportunities of sustainability
improvement at all levels of the organization, short and
long-term needs, expectations of all related parties, and
Environmental, Social and Governance (ESG) impacts. The
Company and its subsidiaries use this information to
formulate business strategies that help the business to
grow sustainably within rapidly changing circumstances,
taking into account the balance between ESG aspects.

The Company’s Corporate Governance Handbook contains
these published policies: Sustainable Development Policy,
Corporate Governance Policy, Human Rights Policy, Risk
Management Policy, Stakeholders Engagement Policy, the
Policy and Guidelines for the Procurement and Selection
of Supplier/Business Partners of SCGP, the SCGP’s Supplier
Code of Conduct, the Diversity and Inclusion Policy, Tax
Policy, and Compliance Policy. The Environment and
Climate Policy is published on the Company’s website.

The Company has set sustainability goals and guidelines in
2024 that follow the United Nations Sustainable Development

No Poverty:
End poverty in all its forms

everywhere.

Good Health and
Well-being:

Ensure healthy lives and
promote well-being for all
at all ages.

Quality Education:
Ensure inclusive and
equitable quality
education and promote
lifelong learning
opportunities for all.

Gender Equality:
Achieve gender equality
and empower all women

and girls.

Clean Water
and Sanitation:

Ensure availability and
sustainable management of
water and sanitation for all.

Affordable
and Clean Energy:

Ensure access to affordable,
reliable, sustainable and
modern energy for all.

Goals (SDGs). The 15 goals set are listed below:

Decent Work
and Economic Growth:

Promote inclusive and

sustainable economic

growth and decent work for all.

Industry, Innovation
and Infrastructure:

Build resilient infrastructure,
promote inclusive and
sustainable industrialization

and foster innovation.

Reduce Inequality:
Reduce inequality within
and among countries.

Sustainable Cities
and Communities:

Make cities and human
settlements inclusive, safe,
resilient and sustainable.

Responsible
Consumption
and Production:

Develop sustainable
consumption and

production patterns.

Climate Action:

Take urgent action to
combat climate change
and its impacts.

Life on Land:

Protect, restore, and

promote sustainable use of

terrestrial ecosystems. Ensure
sustainable forest management.

Stop the expansion of the desert.
Freeze and reverse the process of soil
degradation. End the loss of biodiversity.

Peace, Justice

and Strong Institutions:

Promote peaceful, equitable

and inclusive societies for sustainable
development. Generate a justice
process that is accessible to everyone.
Create effective, verifiable and open
institutions at all levels.

Partnerships for
the Goals:

Maximize the operation
and reinforce the global
partnership for sustainable
development.
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SCGP’s Goals and strategies for sustainability in 2024 are as follows.

Environmental
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Energy Management and Climate Resilience
» Reduce 25% of greenhouse gas emissions by
2030 compared with the base year of 2020.

» Reduce 13% of energy consumption by 2025
compared with Business as Usual (BAU) for the
base year of 2007.

« Reduce 15% of energy intensity by 2030
compared with the base year of 2020.

« Achieve net zero emissions by 2050.

Air and Odor Pollution Management

Air Pollution Management

« Reduce dust intensity by 10% by 2030.
*Compared with the base year of 2020 for both domestic
and overseas business.

Odor Pollution Management

No official odor complaints.

Water Management

« Reduce water withdrawal by 35% by 2025
compared with Business as Usual (BAU) for the
base year of 2014.

« Reduce specific water withdrawal by 10% by
2030 compared with the base year of 2022.

Industrial Waste Management

« Zero waste from the production process sent
to landfill (Thailand).

« Zero waste disposal by incineration without
energy recovery (Thailand).

Forests and Biodiversity
- Biodiversity conservation area certified by FSC™
standards at least 10% of certified area.

Health and Safety

+ 0 cases of work-related fatality of employees and
contractors in every year.

+ Occupational illness and disease frequency rate
of 0 cases per 1,000,000 working hours every year.

« Lost time injury frequency rate of 0 cases per
1,000,000 working hours for employees and
contractors (in Thailand).

Human Rights

« 0 cases of human rights violation.

+ 100% of employees to pass the Ethics e-Testing,
a test on ethics and human rights.

« The proportion of management-level female
employees increased to 24% by 2030.

Increase energy efficiency by utilizing the best available technology.

Increase the use of renewable energy, such as biomass energy, solar energy, etc.
Promote climate actions through natural mechanisms, such as forest conservation
and ecosystem restoration.

Promote by using internal carbon pricing (ICP) to support low-carbon projects,
reduce greenhouse gas emissions as per the established goal, and, eventually,
introduce low-carbon products.

Study Carbon Capture, Utilization, and Storage (CCUS) technologies.

Set the air pollution emission target under the international guideline for the same
business groups and as specified by laws.

Apply the best available air pollution management technology by controlling both
pollution sources and emissions while continuously monitoring air quality.
Encourage regular participation from communities and stakeholders in managing
air pollution.

Reduce water-related risks, improve efficiency with integrated water management,
and build the capabilities of persons who are involved in water management to
secure the most efficient body of knowledge and water management.

Treat effluents to meet quality standards, monitor their quantity and quality, report
on arising issues, perform incident investigation, and take corrective actions to
reduce effluents.

Rehabilitate water sources’ ecosystems and supply water to communities and
agriculture.

Strive to reduce and eliminate waste generation at the source and set the indicators
for continuous assessment.

Manage industrial waste, both hazardous waste and non-hazardous waste within
SCG and SCGP to the greatest extent possible, in line with 3R and circular economy
principles, with optimal efficiency through measures or standards issued by
the government or world-class organizations, to go beyond compliance.
Research and develop innovations to reuse and recycle raw materials and waste
or to turn waste into value-added products and extend their shelf life, preserve
the core value of materials as much as possible, and promote use of biomaterials
or recycled materials.

Achieve sustainable biodiversity management using international indicators and
serve as a role model for biodiversity conservation in other areas.

Engage with communities and stakeholders to enhance knowledge and
understanding of biodiversity conservation.

Manage the use of community forest areas by participation according to the
community forest principle.

Encourage safety leadership for employees and contractors in all companies and
raise awareness on safety to create a culture of safety throughout organizations.
Seek to enhance the occupational health and safety management system in both
domestic and overseas plants in order to strive for excellence in occupational
health and safety.

Develop digital technologies to facilitate the implementation of the occupational
health and safety management system and improve its efficiency.

Integrate human rights activities, diversity management, and inclusion into business
operations throughout the domestic and international value chains.

Create value, develop, and extend participative programs that uphold the principles
of respect for human rights to all stakeholder groups throughout the value chains
and society as a whole.

Be a role model, and share and exchange experiences on human rights with other
organizations.



Employee Care and Development

« Total employee engagement score for employees
in Thailand and abroad is above 4.20 out of 5.00.

+ 100% of employees in Thailand receive
competency assessment and individual
development planning in the Learning
Management System (LMS) annually.

Community and Social Development

« Community satisfaction is at 90%.

» The model community in Ban Pong, Ratchaburi
will be expanded to 183 communities by 2030.

» Open House allows the community to visit
factories 12 times per year with 1,000 participants
per year.

Product, Service and Solution Stewardship

« Sale revenue from SCG Green Choice products,
services, and solutions is 66.7% of the total sales
revenue by 2030.

« Sale revenue from SCG Green Choice products,
services, and solutions that provide direct
benefits to customers is 33.3% of the total sales
revenue by 2030.

Al subsidiaries in SCGP must fully (100%) follow
the requirements of the REACH Regulation
(Annex XVIl and Substances of Very High Concern
(SVHQ) for Authorization).

» No complaints regarding non-compliance with
the law and product safety.

Customer Relationship Management
« Customer Satisfaction score is at 85%

Sustainable Value Creation for Business

Partners

+ 100% of suppliers are committed to complying
with the SCGP’s Supplier Code of Conduct.

+ 100% of suppliers pass the Environmental, Social
and Governance (ESG risk assessment).

« 100% of contractors in the production process
have been certified under SCG Contractor
Certification System or SCS.

« 100% of the main transport business partners
have been certified as regular transport business
partners

Corporate Governance

« A 5-star excellent rating in the assessment by
the 2024 Corporate Governance Survey of Listed
Companies.

« Zero misconduct against the anti-corruption
policy.

» 100% of employees to pass the Ethics e-Testing,
a test on ethics.

Information and Cyber Security

» The information system operates continuously
not less than 99.5 % of the time (system suffers
from issues less than 1.83 days a year).

» No complaints about customer data breached.

Create corporate values to attract talented and competent prospective employees.
Apply employee care thoroughly and fairly to create engagement.

Cultivate a learning culture by providing the Learning Management System (LMS)
and expanding opportunities for employees to improve themselves according to
their personal interests, and with learning methods best suited for each individual
in order to build competitive skills, happiness at work, and efficient teamwork.

Utilize both internal and external specialization to support the society.
Encourage participation from employees and relevant stakeholders in all sectors
to create sustainable value for society.

Develop innovations that respond to the needs of communities and solve social
issues, including the development of a community model, and expand the model’s
achievements to other community networks.

Foster an innovative approach to the development of products, services, and
solutions that fulfil consumers’ needs and enhance consumers’ well-being.
Taking into account the impact of climate change, environment, and hygiene, and
by utilizing Circular Economy principles and creating new business opportunities.
Consider the impact on the environment and the safety of products, services, and
solutions throughout their life cycle, and promote the certification and labelling
of products with environmental and sustainability credentials.

Develop business processes throughout the value chain that are in line with
international standards to promote stakeholder awareness of the environmentally
responsible approach to use products.

Create business-to-business-to-customer (B2B2C) experiences.
Create business-to-customer (B2C) experiences.

Select and assess potential suppliers in regard to sustainable operations.
Conduct risk assessments and supplier segmentation to formulate a strategy and
supplier development plan corresponding to the risks.

Develop and advance suppliers’ capabilities towards sustainability.

Raise awareness and enhance employees’ competency for efficient procurement.

Communicate and encourage employees and business partners to fully understand,
realize, and comply with corporate governance, SCGP’s Code of Conduct, and
Supplier Code of Conduct.

Assess risks and investigate corruption cases by using existing preventative systems
that consist of ethics testing, 3 levels of agency’s risk management and internal
control, and accessible complaint channels for stakeholders.

Integrate information and cyber security risks into enterprise-wide risk management
and adjust operating strategies constantly to combat cyber threats which change
and develop at a rapid rate.

Integrate information and cyber security risks into enterprise-wide risk management
such as the identification of risks or business opportunities, assessment and
prioritization, management measure formulation, and monitoring and reporting.
Determine the security management process of the information technology system
as guided by the information technology security policy.

Enhance knowledge, understanding, and awareness among employees at all levels
by providing training on corrective measures upon facing a cyber threat.
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I Sustainable Supply Chain

SCGP implements circular economy principles in every stage of its supply chain, from design, procurement, production,
distribution and transportation, utilization, to reuse. We use limited energy and natural resources with optimum efficiency,
reduce the need to use raw materials, apply reusing and recycling, utilize renewable energy, and leave the least amount
of waste that cannot be reused or disposed. The Company offers long-lived products, services, and solutions which can

Inputs

€9 Planet
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9 STAKEHOLDER GROUPS
1. Shareholders/Investors/Business partners/Creditors 2. Employees 3. Customers
4. Suppliers/Contractors 5. Communities 6. Governance Agencies 7. Mass Media
8. Civil Society/Academics/Thought Leaders, and 9. Business Associates

Create Stable
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reduce greenhouse gas emissions, energy consumption, and waste generation. In addition, efforts are spent to take care
of communities around factories and all stakeholders, as well as preparing many social projects including environment
conservation activities. Together with all sectors, namely the government, private, and public sectors, the Company aims
to push forward for a sustainable society.

Impacts to Inputs Measures to reduce Impacts
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Analysis of Stakeholder Expectations

SCGP categorized stakeholders into 9 main groups: (1) Shareholders/Investors/Business partners/Creditors, (2) Employees,
(3) Customers, (4) Suppliers/Contractors, (5) Communities, (6) Government agencies, (7) Mass Media, (8) Civil Society/
Academics/Thought Leaders, and (9) Business Associates. Each stakeholder group may be affected by the Company’s
operations at different levels. Therefore, stakeholders’ needs and expectations, communications/channels and examples
of what has been done for stakeholders were continuously analyzed.

The following table shows the results of the stakeholder expectations analysis conducted in 2024:

Stakeholder

Groups

Shareholders/
Investors/
Business
Partners/
Creditors

=y

%,
'I

Employees
(1LY

it
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Needs and Expectations

SCGP’s action plans or strategies to
achieve both long-term and
short-term goals.

Operating results, development
directions and business growth.
Corporate governance and
transparent management.
Disclosure of information on
business performances.

An optimum value of dividends.
Receptive to opinions/suggestions
for improvement of operations.

Reskilling, upskilling, and potential
development in line with business
changes.

Business directions and guidelines
for adaptation.

Employee care.

Participation Approaches

Annual General Meeting.
Announcement of quarterly business
performance.

Annual Report and Annual Sustainability
Report.

Analyst conference.

Investor Relations (IR) for communication
of operating results/action plans with
investors around the world.

Hotline phone and e-mail, managed by
IR.

Website.

Annual plant visits and CSR activities.

Ensure regular communication through
internal news.

Hold annual meeting between
employees and executives.

Prepare employee engagement plans
for each department to encourage
employee’s commitment to the
organization.

Conduct yearly employee engagement
surveys.

Conduct formal and informal employee
opinion surveys.

Inform employees about relevant news
and business movements through
various internal communication
channels, including e-mail, Line Group,
Employee Connect application.

Provide information to raise awareness
on healthcare through multiple internal
communication channels, including
e-mail, Line Group, Employee Connect
application.

Example of Outcomes

Disclose essential and
necessary information on
SCGP’s operating performances.
Conduct business with
transparency and
accountability.

Listen to opinions/suggestions
for business operation
development.

Recognize employees’
problems and expectations.
Understand employees’ needs
and facilitate them to work
happily and efficiently.
Disclose operational
information to keep employees
informed of SCGP business
operations.

Promote a collaborative
culture with other
stakeholders.



Stakeholder

Groups

Customers

Suppliers/
Contractors

~—~
ata

~

Communities

D)

Needs and Expectations

Provide integrated services and
solutions that meet the needs of
customers in a complete cycle.

Supply quality products and services
that meet customer needs and are

environmentally friendly.
Provide online channels as a
response to customer behavior.

Provide knowledge and mentoring
for better and safer transportation to

grow along with SCGP.

Support operational knowledge with

concerns on the Environmental,
Social and Governance (ESG) to
enhance the business partners’

capability to reduce operational and

reputational risks.

Ensure that business operations do

not affect communities and
environment.

Use SCGP’s expertise to develop and

improve the quality of life of

Participation Approaches

Develop sustainable products, services,
and solutions, and consider
environmental, health, and safety
impacts at every step of the process.
Provide 24/7 channels for customers to
give feedback or complaints about
products and services.

Co-develop products with customers
and create collaborative projects that
enhance social responsibility.

Conduct a customer satisfaction survey.
Conduct a brand reputation survey.
Listen to customer needs through
Facebook, websites, and customer visits
and use the knowledge to develop
products/services.

Visit suppliers/contractors’ places to
exchange of ideas and listen to their
suggestions or recommendations for
improvement.

Cultivate safety consciousness, raise
awareness, and promote working
behavior to build a safety culture.
Organize seminars to share new
knowledge and trends that may affect
business partners’ operations.

Enhance the performance of
transportation contractors through
assessment and development under the
annual Sustainability Program.

Establish measures for business partners,
including the application of digital and
online technology to ensure safety.

Visit communities to listen to their
opinions, suggestions, and needs through
community relations activities.

Conduct a community satisfaction survey
annually.

:&; communities. Give advice and help develop communities
Support learning and developing to in various dimensions, using the expertise
build career and income stability, of the organization.
enhance income generation by Collaborate with communities, experts,
increasing sales channels, developing the government, and related sectors to
the marketing plan, and providing create a positive social impact.
packaging. Communicate through social media,

such as Line, Facebook, and X.

Create open house activities for the

community Vvisit to obtain their opinions.
- | I

Example of Outcomes

Recognize and understand
customer needs to deliver
products and services that
meet their specific needs.
Co-develop products with
business customers, including
promoting cooperation among
B2B customers to develop
more sustainable products and
services.

Create channels for customers
to give feedback on products,
request advice for solving their
problems, and receive
complaints.

Promote and maintain a safe
and working environment for
contractors in production and
transportation.

Create value for business
partners and suppliers through
supporting and elevating the
operations of business partners
in order to develop knowledge
and achieve maximum
efficiency.

Develop collaborative projects
for sustainable business growth
and expansion.

Encourage business partners to
assess risks and comply with
the relevant laws pertaining to
environment, labor, health, and
safety.

Be a part of communities,
respect their rights, and
preserve the surrounding
environment.

Improve the quality of life and
contribute to the communities
and society where SCGP
operates, both in Thailand and
abroad.

Listen to communities’
opinions.

Develop cooperative projects
that make use of communities’
potential for the benefit of
society.

EVOLVING SUSTAINABLE PACKAGING SOLUTIONS
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Stakeholder

Groups

Government
Agencies

Mass Media

.q 0

L]

o

Civil Society/
Academics/
Thought
Leaders

Lahy

Business
Associates
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Needs and Expectations

Be a role model of corporate
governance for other organizations in
terms of operational transparency
and excellence.

Collaborate with public sectors and
present guidelines for sustainability.
Make business disclosure with
transparency and accountability.
Conduct business by heeding the
impact on the environment and
communities.

Participate in a collaborative project
to achieve the Sustainable
Development Goals (SDGs).

Become a role model for large
enterprises that focuses on
conducting business in accordance
with the sustainable development
framework (environmental, social,
and governance), and commit to it
thoughtfully and continuously,
achieving tangible outcomes.

Become a role model and mentor of
other small and medium enterprises
to share best practices on
sustainability.

Join forces with large enterprises to
make significant changes for
sustainability.

Cooperate with government agencies
and present practical guidelines for
sustainability.

Conduct business under the
framework of fair competition, with
business ethics and transparency.
Do not take advantage of
competitors by unlawful means.
Do not damage the reputation of
competitors by making malicious
accusations.

Do not seek any trade secret
information through dishonest or
inappropriate means.

Do not conduct any action that
infringes the intellectual property of
competitors.

Support and promote free trade.

Participation Approaches

Listen to opinions and suggestions from the
government sector.

Voice opinions and suggestions regarding
rules, regulations, and guidelines set out by
the government sector.

Participate with the public sectors and
share best practices to disseminate to the
public.

Elect a committee or working group and
collaborate with public sectors in proposing
regulatory rules.

Pay a visit to government agencies to
obtain opinions and suggestions.
Disseminate information on business
operations through articles, media,
academic forums, exhibitions, and seminars.

Disseminate business information in various
aspects regularly, such as business
performance, and hold business press
conferences.

Organize activities to explore operations or
social activities occasionally.

Support media activities that are beneficial
to society, aligning with SCGP’s business
principles, appropriately.

Have media dialogue to receive suggestions,
opinions, or improvements to develop and
design communication activities to match
the needs and benefits of people who
receive information.

Listen to opinions and suggestions from
civil society, academics, and thought
leaders to develop business operations.
Cooperate in projects promoting social
sustainability.

Build engagement and share best practices
to civil society/academic/ thought leaders
for implementation.

Provide information on the business
operations through articles, media,
meetings, exhibitions, academic work, and
seminars.

Contribute as a committee or working
group along with central organizations such
as the Federation of Thai Industries or other
associations.

Hold seminars to share knowledge on new
trends that may affect business operations.
Pay a visit to build relationships

and exchange ideas, suggestions, or
improvements.

Example of Outcomes

Conduct proper and appropriate
business activities by strictly
complying with applicable laws
and regulations.

Cooperate with government
agencies in terms of academic
matters and support for activities.

Communicate corporate news
through in-depth media interviews
and online surveys to provide news
content responding to different
media needs.

Create an online communication
channel to disseminate correct,
complete, and up-to-date
information, including facilitating
the media.

Build engagement and good
relationships with the mass media.

Make complete and transparent
information disclosure.

Listen to opinions and suggestions
from the civil society sector.

Seek opportunities to build
partnerships to drive issues related
to sustainability.

Raise awareness and build
understanding on sustainable
development issues for the society.
Utilize knowledge from experts to
support collaborative projects.

Conduct the business under the
framework of fair competition and
related laws.

Disclose essential and necessary
information on SCGP’s operating
performances.

Conduct business with
transparency and accountability.
Listen to opinions/suggestions for
business operation development.
Identify opportunities to build
cooperation for encouraging and
driving business-related issues that
need consideration from the
government sector.



Human Rights Due Diligence

SCGP has thoroughly reviewed policies, frameworks, and practices to be in line with international standards, including country-
specific issues, and covers all business activities of SCGP, contractors, suppliers, and business partners. Topics are as follows:

4 N N e R 4 N
SCG Packaging’s
Di it i
Human Rights rverst y Supplier Code of Human Rights
. and Inclusion Conduct
Policy . Framework
Policy (Labor and
Human Rights)
- J J = / . /

In addition, the Company has compiled proactive human rights standards and indicators into the Human Rights Due Diligence
Process Guideline, allowing each company to use it as reference for risk assessment, preventative measure planning, and
comprehensive investigation in order to maintain risk at the acceptable level. Moreover, the whistleblowing channels and
system were modernized and improved to cover various issues regarding human rights violations and whistleblower protection
as specified in the SCGP Whistleblowing Policy. Learn more at https://sustainability.scgpackaging.com/th/social/human-rights.

Corporate Governance by the Board of Directors on Climate Change

SCGP appointed the Risk Management Committee to monitor and assess climate change-related risks on the organizational
level in collaboration with the climate change and energy working group every quarter. The result will be reported to
the Audit Committee, with a director as the Chairman; ESG Committee, with the Chief Executive Officer as the Chairman;
Chief Operating Officers from each business; Chief Financial Officer; and overseas Chief Executive Officers, to consider
risk management and climate change-related opportunities, as well as offer suggestions on additional strategies or action
plans. Furthermore, in the case of investing in a low-carbon project, it will be proposed to the Investment Committee

for consideration.
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Sustainability Performance

Based on the stakeholder expectation analysis, the Company has put sustainability suidelines in place that cover
Environmental, Social and Governance aspect (ESG). The key sustainability results regarding economic, social and
environmental data for 2024 are as follows:

ENVIRONMENTAL Energy Management and Climate Resilience Water Management Reduce specific
The proportion of Red t ithd | water withdrawal
educe water withdrawa
Reduce 1 705% energy derived from 27 3 by 3 .1
of greenhouse gas emissions renewable sources is o by o <% compared compared with
compared with the base year 31 47 with Business as Usual (BAU) 7 the base year
of 2020 for both Thailand and e ne for the base year of 2014. of 2022.

overseas business.

The amount of GHG Emission Scope 1and 2 “ \}j\‘l)rtloﬁ oftRecycled %l
ateris a
o -68 ton carbon dioxide equivalent per ton of production ’ ‘ o U
[
C 4 15.7%

Reduce15.2% Reduce 8.76%

of energy intensity of energy consumption compared
compared with with Business as Usual (BAU)

o ) —
the base year of 2020. for the base year of 2007. tons of waste from the production - n
||

Water Management

process sent to landfill (Thailand).

Forests and Biodiversity

1 o 6 The amount of carbon sequestered from economic forest is
Biodiversity conservation areas certified by FSC™ standards o W% of certified areas. 2
0. 7 million tons of CO, equivalent.
SOCIAL Health and Safety Human Rights Employee Care and
Management Development [_oj
3 cases of Work-Related Fatalities of employees

°® ®
and contractors. angy Total employee
0 cases of 6 5 engagement score

. . human rights for employees
Lost Time Injury Frequency Rate of 0.306 cases violation. in Thailand and overseas is 4 .1 2

per 1,000,000 hours-worked for employees.

1 00% of employees [ ) @ Allemployees in Thailand

Lost Time Injury Frequency Rate of 0.31 3 cases to pass the Ethics e-Testing, o to receive 1 00%

a test on ethics and human rights.
per 1,000,000 hours-worked for contractors. 9 g rating in the competency

assessment and individual
The proportion of

! . development plannin:
Occupational lliness and Disease . management-level female y P 9

in the Learning

Frequency Rate of 0.289 cases ‘ employees is 23 .3% Management System
A

per 1,000,000 hours-worked for employees. (LMS).

Community & ' ’, Community Expand model communities

Development ‘ * ' satisfaction in Ban Pong to
and Contribution Sg &¥  isat 97% 183 communities

Host SCGP Open House for 37 times per year

with 1,279 participantsin total.

ECONOMIC Product and Service Stewardship

59«

D No complaint regarding non-compliance
with the law
of total sale revenue ’ EEN
(Baht 78,693 million) CHOICE
from SCG Green Choice o 1 OO% of subsidiaries in SCGP

products, services, and 80 products follow the requirements of the REACH
solutions. were certified as Regulation (Annex XVII and Substances

SCG Green Choice. of Very High Concern (SVHC)
for Authorization). °

Supply Chain Stewardship
Customer Relationship

Management 100% o suppiiers 100« 95.54 100-, gxﬁ

are committed to suppliers pass the of contractors in the i
Overall customer *** Wi ith m Envi tal ) of the main transport
i ion i complying wi nvironmental, production process have been business partners have
satisfaction is at the SCGP's Supplier @ (' Social and ]
890 Code of Conduct ° Governance (ESG) certified under SCG Contractor been certified as regular transport
% ’ ' ' . Certification System or SCS. business partners.
risk assessment. p .
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Information on Sustainable Development Operations in SCGP

Performance 2020 2021 2022 2023
Thailand/Abroad

1. Revenue from Sales of and Services SCG Green Choice Products (%)" 34 45 a8 57 59

2. Research & Development and Innovation Investment (Million Baht)' 529 958 522 998 810
3. Raw Materials (Thousand Ton)? 6,405 4,507/2,712 8,649 6,828 7,443
4. Recycled and Renewable Materials (Thousand Ton) 4,003 4,482/2,688 8,607 6,766 7,308
5. GHG Emissions Reduction Compared with the Base Year of 2020 (%) 12.79 4.6/-0.8 12.7 19.5 17.5
6. GHG Emissions Scope 1 and 2 (Million Tons Carbon Dioxide Equivalent)* 2.92 2.79/2.09 4.36 4.02 4.12
7. GHG Emissions Scope 1 and 2 (Tons Carbon Dioxide Equivalent per Ton of Production)  0.87 0.8/0.94 0.79 0.73 0.68
8. GHG Emissions Scope 3 (Million Tons Carbon Dioxide Equivalent) N/A 2.17 1.46 2.10 2.80
9. Carbon Sequestration from economic forest (Million Tons Carbon Dioxide Equivalent)  N/A N/A N/A 0.15 0.27
10. Total Energy Consumption (Petajoules) 67.3 64.7 60.4 59.1 62.0
11. Portion of Renewable Energy (%) 2557 29.8/4.41 24.3 28.6 31.4
12. Energy Consumption Reduction Compared with Business as Usual (BAU) for the Base ~ 5.36 5.59/6.25 6.83 7.78 8.76

Year of 2007 (%)
13. Energy Intensity Reduction compared with the base year of 2020 N/A N/A N/A N/A 15.2
14. Energy Consumption (Gigajoules per Ton) 12.14 11.89/10.48 10.9 10.7 10.2
15. Water Withdrawal Reduction Compared with Business as Usual (BAU) for the Base  16.8 19.4/37.8 28.0 28.6 27.3
Year of 2014 (%)

16. Specific Water Withdrawal Reduction Compared the Base Year of 2022 (%) N/A N/A N/A N/A 3.12
17. Proportion of Water Reuse (%) 14.08 16/10 16.3 17.0 15.7
18. External Water Withdrawal (Cubic Meter per Ton) 16.31 15.53/11.17 13.1 13.0 12.7
19. Industrial Waste to Landfilled (Ton) 0.77 0/17,749.8 12,236 7,519 9,019
20. Waste disposal by Incineration without Energy Recovery in Thailand (Ton) N/A N/A N/A N/A 0.22

21. Lost Time Injury Frequency Rate (Cases per 1,000,000 hours-worked) for employees  0.217 0.263/1.492 0.419  0.419 0.308
and contractors

22. Total Number of Work-Related Fatalities (Cases)

» Employee (Male : Female) 0:0 1:0 0:0 1:0 0:0

» Contractor (Male : Female) 0:0 1:0 0:0 1:0 3:0
23. Total Number of Work-Related Fatalities in Workplace (Cases)

+ Employee (Male : Female) 0:0 1:0 0:0 1:0 0:0

» Contractor (Male : Female) 0:0 1:0 0:0 1:0 2:0
24. Total Number of Work-Related Fatalities in Transportation (Cases)

+ Employee (Male : Female) 0:0 0:0 0:0 0:0 0:0

+ Direct Transportation Contractor (Male : Female) 0:0 0:0 0:0 0:0 1:0

» Other Transportation Contractor (Male : Female) 0:0 0:0 0:0 1:0 0:0
25. Occupational Iliness & Disease Frequency Rate (Cases per 1,000,000 hours worked) for  1.006 1.836 1414 1355 0.289

employees
26. Proportion of Female Employees (%) 17.52 17.9/N/A 21.9 31.5 25.1
27. Proportion of Female Employees in Management Positions (%) 20.6 21.2/N/A 244 23.8 23.3
Note:

1. Economic data covers domestic and overseas performance.

2. For the total amount of raw materials and the amount of recycled materials in 2020, the report includes data on the amount of waste paper that are raw materials for overseas
plants into the Thailand dataset. For the year 2021, the report is divided into the total amount of raw materials, the amount of recycled materials, and the amount of renewable
materials, based on the locations of the plants that use raw materials.

3. Direct GHG emissions (Scope 1) arise from the production processes or activities of which the sources are in the supervision and the management of the Company or plants,
such as emissions of greenhouse gases from stationary combustion and mobile combustion, fugitive emissions, and chemical reaction emissions. Carbon dioxide emissions from
biomass, biogas and lime mud burning at lime kiln must be separated from Scope 1 because carbon found in biomass, biogas and lime kiln are of the natural origin.

4. Indirect GHG emissions (Scope 2) are caused by indirect GHG emissions from energy consumption, such as greenhouse gases arising from electricity generation, imported thermal
or steam for internal utilization.

SCGP has disclosed information in the Sustainability Report in accordance with GRI standards. The accuracy of the sustainability
information was verified for the year ended December 31, 2024 by SGS (Thailand) Co., Ltd. The Company has disclosed details
of its sustainable development performance in the 2024 Sustainability Report on our website (www.SCGPackaging.com).
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